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Digital Engagement Officer
JOB DESCRIPTION AND PERSON SPECIFICATION

Job title: 

Digital Engagement Officer
Contract:

Permanent
Reporting to: 
Director of Income & Engagement 
Salary: 
£40,534 rising on an annual incremental basis.  War on Want also offers a 6% contributory pension scheme.
Holidays: 
27 days annual leave, which includes four closure days over the Christmas period; rising to 29 days after three years’ service and 30 days after five years 

Benefits:

Interest-free loan for season ticket or bicycle purchase 

Hours: 
35 hours per week, including occasional weekend and out-of-hours working, for which time off in lieu will be given
Based at: 
Hybrid working between home and War on Want’s head office, 44-48 Shepherdess Walk, London N1 7JP
Responsible for: 
None 

Deadline for receipt of applications: 23:59 on Sunday 21 January 2024 
Interviews: 

Early February 2024
About War on Want
War on Want is a dynamic organisation working in the UK and with partners around the world to fight poverty and defend human rights, as part of the movement for global justice. We believe a better world is possible. A world in which everyone lives a dignified life free from repression, injustice and climate disaster. We believe that poverty is political: the most effective way to end it is by taking collective action to challenge the structures of inequality and injustice.

War on Want campaigns in the UK to challenge human rights abusing corporations and governments, and to hold those responsible for inequality and poverty to account. We publish in-depth research exposing injustice and human rights abuse globally. We work in partnership with grassroots groups, trade unions and workers’ organisations in the Global South. We stand in solidarity with movements fighting for their rights around the world.

Job Description 
The Digital Engagement Officer role is a chance to use your digital marketing, content creation, and fundraising skills to help uproot the causes of global poverty and defend human rights. 
Working under the direction of the Director of Income & Engagement, you will join War on Want at a pivotal time as we embark on an exciting new strategy to bring transformative growth to our supporter base. As part of a dedicated and high performing team, you will rally new supporters to our cause by encouraging them to join War on Want’s email list, take online actions like petitions, and support us financially by becoming a War on Want member with a regular donation. In doing so, your contributions will be felt across the organisation – both increasing the reach and impact of War on Want campaigns, and growing our organisational income.

The right candidate must be passionate about social media advertising and email marketing as this is where they will spend the majority of their time. They will need an advanced understanding of social media trends to deliver attending grabbing paid social media adverts to promote War on Want’s online campaigns and other tactics to drive data capture. These activities will build a pool of new contactable supporters, providing the necessary foundations to run impactful email marketing strategies to grow the number of supporters with an active regular gift and increase wider engagement with War on Want.   

Key Tasks and Responsibilities

Paid Social Media (approximately 40% of role)
· Proactively work to set up, monitor, and optimise paid social media advertising campaigns across Meta (Facebook & Instagram) and other platforms to deliver contactable new supporters for future membership conversion asks. 
· Monitor and optimise campaign performance to deliver agreed targets for lead delivery, cost per lead, email & telephone opt-in rate, and more.

· Design, test and roll out new creative approaches for paid social media campaigns. 
· Design and build visual assets to use across paid social media activities.
· Optimising audience targeting in line with ongoing membership/regular giving conversion strategies, including new approaches like retargeting those of have an existing digital footprint with War on Want (e.g. past visitors to our website or social media pages).
· Optimise approaches to audience targeting to ensure campaigns reach new audiences which are aligned with War on Want’s mission and values, and are suitable to become future War on Want members with regular monthly donations. 

· Oversee budget and make decisions on expenditure for relevant campaigns. 

· Work with colleagues from across War on Want to identify which areas of our work are best suited for recruitment activity on paid social media, and to agree messaging for project areas.
· Stay well informed of social media trends to inform future campaigns, asks, and tactics for War on Want campaigns.
· Work with colleagues in the communications team to identify and roll out how paid social media activity might reinforce and bolster organic social media performance, e.g. warm boosting of successful organic posts.
Email Marketing (approximately 30% of role)
· Write, set up, monitor, and optimise multiple automated email journeys to convert, retain and develop non-financial and single donation supporters into War on Want members with a regular monthly donation. Examples could include welcome, reactivation, or one-off gift to membership emails journeys.
· Write, set up, monitor, and optimise an ongoing calendar of membership conversion emails to deliver on ambitious membership growth targets.

· Set up, monitor, and optimise multiple email membership drives throughout the year – i.e. a linked series of multiple emails to secure new memberships.

· Design, test, and roll out email test strategies to optimise membership conversion and increase the value of monthly giving.

Website optimisation (20%)
· Develop, test and, roll out strategies in optimise the performance of War on Want’s donation pages (Engaging Networks)

· Identify new content opportunities and other on-page tactics to increase donation page traffic.

· Work with colleagues in the income and engagement team to ensure the smooth and timely delivery of data from War on Want’s online platforms in support of wider conversion activities.  

     Cross organisiatonal working & managing external partners (approximately 10% of role)      
· Work in close collaboration with colleagues to identify which War on Want campaigns would make the most impactful paid social media and email campaigns for membership recruitment. 

· Work in close collaboration with colleagues from other teams to ensure campaigns are aligned with War on Want’s mission, vision, brand, and style guide. 

· Actively monitor performance for campaign responsibilities, disseminating key findings to the department and wider organisation as required.

· Make active contributions to team/organisational planning and strategy sessions – e.g. away days, quarterly engagement reviews, and weekly supporter engagement stand-ups
· Work with external agencies and freelancers as required to develop new assets, tactics and digital approaches to supporter list growth. Please note hands-on asset creation and paid social media campaign management is still a core part of this role.
· Travel within the UK (and occasionally overseas) as required, with occasional out-of-hours work (for which time off in lieu will be granted).
· All other duties as required by the Director of Income & Engagement, and commensurate with the post. 
PERSON SPECIFICATION 
Essential 
· Commitment to War on Want’s vision, mission, and values. 

· Dynamic team-player, confident working both as part of a team and on their own initiative.
· Strong interpersonal skills with the ability to advocate for their project whilst remaining empathetic to the challenges that other stakeholders may face.
· Highly organised, adaptable, and able to deliver across multiple projects of competing priority.

· Demonstratable experience delivering successful digital marketing or fundraising campaigns, built in either the non-for-profit sector or a commercial setting. 

· Hands-on expertise running paid social media advertising campaigns from start to finish -  including campaign set up, developing creative ad sets, asset development, audience targeting, performance monitoring, and deciding on budget allocation. 
· Demonstrable experience of the Meta Business Suite (Facebook and Instagram), with a working knowledge of other social media platforms also desirable. 

· Hands-on expertise managing email marketing campaigns and automated journeys from start to finish - including copywriting, audience targeting and segmentation, email build, send, and performance review – with experience of Engaging Networks, MailChimp or similar platforms.
· Ability to form A/B test ideas and bring them to life to validate hypothesis on how campaign performance can be optimised over time. 

· Ability to monitor key performance indicators relating to campaigns responsibilities, and forming recommendations for how performance can be optimised over time.  

· Up to date knowledge of digital marketing trends, with a particular focus on social media and email marketing. 

· Experience of translating complex themes into digital campaigns that are accessible to new audiences and able to motivate response.
· Excellent copywriting, editing and proofing skills, with exceptional attention to detail.
· Experience of editing photographs and/or videos and social media graphics, and/or working with freelancers/agencies to develop strong visual communications content.

· Working knowledge of the Microsoft Office Suite - in particular Outlook, Excel, and Word.
Desirable 
· Understanding of how digital marketing campaigns contribute to multiple organisational priorities across War on Want’s movement building, advocacy, and fundraising objectives.

· Understanding of the wider not-for-profit sector and how War on Want’s offering is unique in this competitive landscape.

· Experience working for a small-medium sized campaigning organisation or charity.

· Understanding of climate, economic and social justice issues, and human rights in a global context.

· Experience of working with Salesforce or similar supporter databases.

· Understanding of how non-digital marketing channels like telemarketing or direct mail interact with digital marketing activities.  
· Experience of optimising landing page conversion. 
· Understanding of how statistics can be applied to validate test strategies and uplift marketing performance. 

