‘We love fashion. But the cluthes webiyintheUK ..
~come at aterrible human cost. Millions of vmrkers '
around the world suffer poverty wages and dire

" conditions, producing cheap fashion for sale inour
high street shups This can l gaon. --

War on Want has launched Love Fashion Hate

~ Sweatshops, the biggest ever call for the British
government to regulate fashion companies and
guarantee decent working conditions for the people
whomake our clothes. It's an ambitious goal, but

~ together we can end sweatshop exploitation once
. and for all. november 2009



It's time we put an end tothe
scandal of sweatshops.

Sweatshop shame ' .
Across the developing’\)vorld the people Who'
make our clothes are struggling to syrvive. .
Earnlng well below a living wage and subjected
to horrendous conditions, workers in develepmg
countries suffer in order to supply high street
shops with cheap tops, skirts and trousers,

As these women and men slave away in
sweatshops, British corporations amass’
enormous profits selling the clothes they make.

Research from War on Want has exposed -

how sweatshop conditions abroad are a direct
consequence of the business practices of high
street shops like Asda, Primark and Tesco, to
name just a few. To obtain cheap garments

in bulk that can be sold to UK consumers at
bargain prices, these companies squeeze suppliers
in countries like Sri Lanka, China and India.

The net result is a vicious race to the bottom

in which workers are hit the hardest.

The conditions in factories supplying UK shops
are scandalous. In garment sweatshops across
Bangladesh, workers make as little as 7|5 an hour
and face up to 80-hour weeks. Abuse at the hands
of factory owners and managers_is endemic, with

- women workers particularly at risk. Denied trade
union representation, sweatshop workers have
no way to petition for better wages or challenge
the harassment they face on a daily basis.

Enough is enough ',

Sweatshop exploitation is not a new issue.

For years campaigners have been exposing labour
abuses in factories producing the clothes that

“wind up on the shelves of bargain-basement chains.

Our groundbreaking Fashion Victims reports,

the first of which was published in 2006, uncovered
shocking conditions in factories supplying top

UK brands. Thanks to these reports and the front
page press coverage they generated, members

of the public are increasingly awzi'rte of where and
how their clothes are produced. And what they've
learned has provoked outrage.

But despite growing public knowie.d'g_e_'of the
issue, the best approach to ending'éweatshops has
not always been clear. Boycotts carry the risk of
shutting down factories which, in spite of their
draconian conditions, are a crucial source of
employment. These jobs are backbreaking and
offer paltry wages, but they re better than havmg
no work at all.
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By the same token trustmg companies to~

clean up their act simply isn’t worklng By S|gn|ng
up to vo_Iuntar'y codes/of conduct, some companies
have pledged to improve the conditions of _'
their suppliers. Such. 'me_as'ures, however, are .
unenforceable. Clothing companjes continue o
source from sweatshops around the globe, skirting
their own rules for the sake of th'ei'r profits.



1. Join the Love Fashion Hate Sweatshops campaign |
2. Add your photo to our supporter gallery
3. Write to your MP

Regulation is the answer '
War on Want has I_a'unched Love Fashion Hate
Sweatshops, a campaign to end sweatshop

War on Want’s partners include trade unions, -

social movements and workers’ collectives based
in those countries where sweatshop exploitation

exploitation once and for all. Its goal is government  is widespread, such as Bangladesh, Honduras, the Gampaign,
regulation of the fashion industry, with firm China and Sri Lanka. By joining forces with wecan |||“ real
provisions to guarantee basic rights for workers at  these groups, the campaign has ensured that
the bottom of the supply chain, including a living its reach is truly global. ‘ ) pressurcon the
wage and the right to join a trade union. govgmmem
. . ' Love F'ashlon Hate Sweatsho_ps. is now a to ploll:l:l the

o make this happen, War on Want is dynamic movement, representing people from
organising a nationwide call to the UK around the world who are unwilling to tolerate rigllls of garment
government, with a goal of Having 50,000 sweatshops any longer. Yet we need more workers.

" people sign up in support. Once we’ve reached
that target, we’ll take a petition to 10 Downing.
Street to demand a commitment to action from
the Prime Minister. Backed by many thousands
of people, we can put real pressure on the
government to protect the rights of the
workers making our clothes.

Making your voice heard

- Since our well-publicised launch at London
Fashion Week, thousands of people have
joined the Love Fashion Hate Sweatshops

support if we are to end this grave injustice.
Below are three things you can do right.
now to help the campaign.

I. Join the campaign today. Become

part of the Love Fashion Hate Sweatshops .
campaign, the largest ever call for governrﬁéht-
regulation of the.garment industry. Visit, www.
lovefashionhatesweatshops.org to sign up now.

2. Add your photo to our gallery. Wéive

call. The campaign has secured key
endorsements from people within the
fields of fashion, entertainment and human
rights. Parliamentarians have also signed
on to the campaign, as have many leading
charities and trade unions. X .
;- : 3. Write to your MP. Sign the card to your o
Love Fashion Hate Sweatshops takes its lead MP on the page overleaf to demand that the '
from grassroots organisations on the front UK government take immediate action to end
line of the struggle against exploitation. sweatshop exploitation. . '

created a photo montage of pe}:ple committed to
our campaign for a world without sweats'ho'p's. This
gallery will be delivered, along with the petition, to
10 Downing Street. Upload your photo at www.
lovefashionhatesweatshops.org/photos




A leading Bangladeshi

trade union, the NGWF

_ supports branches
‘across the country and
represents over 22,000
&arment workers

Fatema knows she cannot miss a day of.work. At
the factory in Dhaka where she sews garments for

“a living, all workers must show up €every day, no

matter aho'w ill -'they feel, or face the consequences.
“If you are absent for one day, they dock your
wages by three full days,” she explains.

This is just one of the many ways in. which
Bangladeshi workers are cheated out of hard-
earned pay, which already falls well short of a living
Yvage. “We are supposed to be paid Tk 1662 a"
month (roughly £15), but our wage is aIwayS less
than it should be,” says Fatema. '

Without children to care for, Fatema is better off

.than most garment workers, whose paltry income

must be stretched even further to meet the needs

“of an entire family. As well as being deprived of
“ their pay and crucial benefits, many female garment

workers also face constant abuse. As Fatema
explained, it is common for workers not to speak
out for fear of harsh reprisals: “We have to stay
silent and listen to the abuse.”

Despite these hardships, Bangladesh’s garment

- workers have built a powerful movement to

defend their rights. The National Garment

Buildingétrade uniohmovémént inBangladesh

Workers’ Federation (NGWF) is a leading

trade union with over 22,000 members across
Bangl'g_c'iesh. A War on Want partner, the NGWF
campaigns on behalf of all Bangladesh’s 2.5 million
garment sector workers, demanding basic rights
like a living wage, employee benefits and an end to

_abuse in the workplace. With.a track record of
- effecting change, the NGWF has given a voice to
.the country’s disenfranchised workers — and

represents their best hope for a better life.

War on Want is proud of the NGWF'’s
endorsement of the Love Fashion Hate
Sweatshops campaign. Amirul Haque Amin,
President of the NGWF, believes strongly that -
consumers can play a role in protecting the rights
of Bangladeshi workers. “We are all part of the
same process — it begins here in Bangladesh, and
ends at a shop in Britain. By bridging that gap,
this campaign has helped sustain-our struggle.”

With partners like the NGWF, we can help
ensure that Fatema, and all garment workers in
Bangladesh, no longer have to remain silent

when faced with injustice.



Dear ’ MP

.

Millions of workers around the world suffer poverty wages and exploitation

to make cheap clothes for shops in the UK. This is unacceptable. The UK
government must act now to introduce measures to stop the abuse of
garment workers producing clothes for UK companies.

firm government action to protect the rights of garment workers.

War on Want has launched Love Fashion Hate Sweatshops, the biggest: - MP

ever call for the government to regulate companies and end sweatshop :

_exploitation. The carhpaign is already supported by many thousands of Freepost RSAH-CUAZ-RRBS
people across the UK, with the goal of reaching 50,000 signatures demanding War on Want

56-64 Leonard Street

| am asking you to urge the Prime Minister to take immediate action to LONDON
guarantee overseas workers a living wage, decent working conditions and EC2A 4LT
the right to join a trade union. | also encourage you to join thousands of
other UK citizens by adding your name to War on Want’s Love Fashion

Hate Sweatshops campalgn

Yours sincerely

Name in full

Email

We will deliver this card to your MP.

Address

You can find the name of your MP at
. www.theyworkforyou.com/mp e WM

. FIGHTING GLOBAL POVERTY
' v
-4
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E-mail please write clearly

War on Want relies on the generosity of its

supporters to continue its work empowering poor
people around the world. Every pound counts in

our fight against injustice and inequality and we
are grateful for your support. Please fill in the
whole form using a ball point pen and send to:

Freepost, RSAH CUAZ RRBS, War on Want,

" 56-64 Leonard Street, LONDON EC2A 4L T

Name

ER.
Address please write in capitals

.

Postcode

v T
it

I enclose a cheque / CAF Voucher/ Postal Order/

CAF Card / made payable to War on Want

Piease debit my Mastercard / Visa / Maestro
Amount

Card Number

Valid From ' Expiry Date

Issue Number magstro only

Security Code Iz;s't 3 digits on your si.gnature strip

Name of Cardholder

.- Signaturew

Date

Gift Aid declaratlon -,
I am a UK taxpayer and would like War on Want to reclalm ;
the tax on all donations | havé'made during the gix years pr|or’
to this date and ahy future donations | make.

NB: To qualify for Gift Aid, what you pay in income tax or
capital gains tax must be at least equal to the amount we Wwill
claim in the next tax year (currently 25p for each £1 you give
with a further 3p contribution from HMRC until 2011).

www.waronwant.org S i

‘D314l



Looking to get more involved
with the Love Fashion Hate
Sweatshops campaign? War
on Want is reaching out to
students, teachers, local group
organisers, global justice

- campaigners and fashion fans
to help us reach our target

of 50,000 signatures to stop
sweatshop exploitation.

If you are organising-or Wouid_
like to organise an ethical
fashion show, swap-a-rama,
global.poverty awareness event
or sweatshop campaign day,
please get in touch by emailing
yan@waronwant.org. We can
send you Love Fashion Hate
Sweatshops posters, stickers
and action cards for free.
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"Our campaign on the financial

crisis has been in high gear over the

past few weeks. In September we

greeted the G20 Finance Ministers’
‘meeting with calls to curb corporate

excesses. A few weeks later we
slated Gordon Brown and other
world leaders after the Pittsburgh

G20 meeting for failing to address the
structural inequalities that led to:t_he
crisis. Our next action will take place

on 7 November, when the Finance
Ministers reconvene in Scotland.
War on Want and ather members
of the Put People First coalition
will be holding cot'l-ntér-summits'_i‘n
St Andrews and London. To learn
how to participate in these events,
visit www.putpeoplefirst.org.uk

Are you a student photographer

with a keen interest in social justice
issues? War on Want has launched
Document, a new photography award
for students. Document is accepting

photo submissions that explore

the human impact of the economic

meltdown. Those candidatés_who
are shortlisted for the award will

have an opportunity to display their

work at a central London gallery. ,
The deadline for submissions is

16 December. Go to Document’s
dedicated website at www
documentphotoaward.org for
more details. ’

There’s still time to contribute to

our appeal in support of sweatshop

workers. From Bangladesh to
Honduras, China to Kenya, the
exploitation of workers for profit
is rife. War on Want supports
grassroots partners in these
countries, such as the NGWF
in Bangladesh and Codemuh in
Honduras, who are making a
direct impact in the lives of
millions of workers. But they
-prgently need your help to
continue their vital work.

Visit www.waronwant.org/
sweatshopsappeal to make

a donation.

This report h
the financial stance of the
European Union. The contents of this
report are the sole responsibility

of War on Want and Labour Behind the
Label and,can under no circumstances
be regarded as reflecting the

position of the European Union.
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In a major victory for South Africa’s
poor, the Constitutional Court

has declared the Slums Act to be
unconstitutional. The Slums Act,
which was enacted in November
2007 by the KwaZulu-Natal
provincial government, allows for
authorities to relocate communities
of shack-dwellers to remote ‘transit
camps’. The court’s decision marks
the end of a long battle that was

led by Abahlali baseMjondolo

(AbM), a Durban-based poor
people’s movement and War on
Woant partner. AbM is currently
campaigning against governmenrt
plans to evict many thousands

of shack-dwellers as part' of its
preparations for the 2010

football World Cup.

S R S A D S A LA AR
A new report released by Labour
Behind the Label and War on Want
has exposed leading British fashion
retailers that have failed to ensure
a living wage for their workers.

Let’s Clean Up Fashion 2009 gives

a detailed assessment of 25 top
brands, concluding that low wages
are the result of the race-to-the-
bottom business practices of fashion
companies. To read the full report,
visit Labour Behind the Label’s -
website or go to www.waronwant.
org/letscleanupfashion2009

Save the date: Wa‘r on Want’s
Annual General Meeting will take
place on 27 February 2010. Open:

to all members and supporters, ;ché_' .'

AGM is your chance to take part , -

in decisions about the future of the’ . -

organisation. This year’s AGM will be
held as part of a full-day conference

K

on the topic of sweatshops, which ",

will include discussions on UK-based"”
activism ar'our'id_,,'éhis issue: War on
Want members will receive a formal
notice of the’AGM in the mail, and

we will post further event details on
our website in the coming weeks.

“War on Want, Development House,

56 —64 Leonard Street, London EC2A 4LT
t: 020 7549 0555 f: 020 7549 0556

www.waronwant.org

.





